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Abstract
In agrarian countries, the "agropreneurship" phenomenon, that is the

application of entrepreneurial practices in the agriculture field, is steadily and
progressively gaining traction. However, agropreneurship remains a relatively
less preferred domain among the younger generation. This makes
investigating the influencing factors that could lead to increasing young
individuals’ intentions to engage in agropreneurship as an imperative and
worthwhile academic pursuit. In this vein, the current study sets out to
determine those social, as well as institutional factors, that may enhance the
agropreneurship intention among the young agricultural students, focusing
specifically on the role of entrepreneurial drive as a mediator. A survey
questionnaire was used to collect the primary data from final-year students
pursuing degrees in agriculture and related fields at public sector Higher
Education Institutions (HEIs) in China and Pakistan. 330 responses in total,
selected through proportional allocation method, were included in the study.
For analyzing the data, the Structural Equation Modeling (SEM) and the
Process approach were employed. The results of this study indicate that
institutional factors like perceived support from universities, social factors like
subjective norms, perceived government support, and social networking are
important determinants influencing agropreneurial intention of students
studying agriculture. However, the curriculum and content of
agropreneurship education were not found to have any significant impact.
Furthermore, the results demonstrate that entrepreneurial drive significantly
impacts agropreneurial intention of these students. Our findings further
indicate that the relationship between institutional factors, social factors, and
agropreneurial intention is mediated by the entrepreneurial drive construct.
On the other hand, the entrepreneurial drive did not significantly mediate the
relationship between the agropreneurship curriculum, social networking, and
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agropreneurial intention. These findings hold practical value for policymakers
and academics interested in identifying key factors that can foster
agropreneurship intentions among students in agricultural disciplines. Finally,
this research acknowledges its limitations and provides suggestions for further
studies.

Keywords: Agropreneurial curriculum, perceived university support, social
networking, agropreneurial education, agropreneurial intention, subjective
norm, perceived government support, entrepreneurial drive

1. INTRODUCTION
Entrepreneurship is widely considered as a primary catalyst for the growth of
an economy, primarily through job creation (Gu & Wang, 2022; Zarkua, et al.,
2025; Vatavu et al., 2022; Wennekers & Thurik, 1999; Joseph, 2025; Ghiasy et
al., 2009; Osabohien et al., 2022). The role of entrepreneurship in the
agriculture sector, local and national, is well documented in the scholarly
literature (Sinyolo & Mudhara, 2018; Diaz-Pichardo et al., 2012; Bruton,
Ketchen, & Ireland, 2013). Entrepreneurship has been examined through
various lenses across diverse academic domains. In the agriculture field, the
focus on entrepreneurship occurred when individuals developed a vested
interest in leveraging novel conceptualizations, dimensions, and
commercialization of agricultural products. This consolidation has come to be
referred to as 'agropreneurship.' (Selamat and Nasir, 2013). According to
Bairwa et al. (2014), agropreneurship enhances agricultural performance and,
consequently, plays a pivotal role in alleviating poverty levels and fostering
employment opportunities through the augmentation of individuals'
innovative and creative capacities (Osikabor et al., 2011). Several scholars
assert that agropreneurship represents one of the most favorable approaches
in enhancing economic viability. Furthermore, they contend that
agropreneurship has the potential to render agriculture more appealing and
productive, thereby fostering employment opportunities, generating income,
and making a substantial contribution to the overall augmentation of national
income (Osikabor et al., 2011). In developing countries, agriculture sector
provides various employment opportunities, but it is not generally regarded as
a reliable and secure source of income. Thus, many young people turn to
agropreneurship as their final resort to protect themselves from poverty
(Zagata & Lostak, 2013; Jochaud, 2014; Dhanapal Chelliah & Christopher,
2025) Kusis et al., 2014; Heinert & Roberts, 2016). According to Weidinger et
al. (2015), agropreneurship is an alternative source of income to the young
population of developing countries, especially for those who face limited
formal job opportunities. Several studies have shown that agropreneurship is
an effective strategy to combat youth unemployment by setting up market-
oriented agricultural businesses (D'souza, 2013; Hrangao & Sorokhaiban,
2015).

Earlier studies have emphasized the importance of agricultural
education to improve the productivity and income of farmers (Heanue &
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Donoghue, 2014; Alam et al., 2009). The field, however, has not changed
much with regards to the changing environment and the growing level of
unemployment in the job market. (Sanginga et al., 2015; AGRA, 2015). A
study by Ramdwar and Ganpat (2010), reveals that students at institutes
teaching agricultural courses are more inclined to take up agropreneurship as
a career option compared to those without such courses. However, there are
studies, including those by Bojang and Ndeso-Atanga (2013) that show that
the young graduates do not see agropreneurship as a major source of financial
returns, while Eissler and Brennan (2015) found that it is mostly the least
educated segments of the population that view it as a viable career. In the
same manner, some training institutions in the past have also observed
similar situation with regard to low interest in agropreeurship as a career
option among the young graduates (URT and IIEP, 2011; Kabutiei, 2025;
Christian, 2002). A similar study conducted by Zakaria et al. in 2014 revealed
that the attitude of students toward agribusiness enterprises had significant
impact on the agropreneurial intention. Likewise, Shiri et al. (2012) found that
the entrepreneurial motivation level among students who took agribusiness
courses ranged from moderate to high and accounted for 35.5% of the
variance.

With growing rate of unemployment among young generation, and the
rising poverty rate, there is an urgent need for entrepreneurial initiatives in
agriculture sector (ILO, 2014; Geza et al., 2022; White, 2012; Bairwa et al.,
2014). In the field of entrepreneurial study, it is known that entrepreneurial
education alone is not the only variable that determines agropreneurship
intention, but there are other things that can trigger students entrepreneurial
inclination. For example, Farah and Samah (2014) have recognized social and
environmental factors as important aspects that stimulate students in
agricultural fields to become entrepreneurs.In the same way, the research
conducted by Sri and Heru (2018) indicated that the factor affecting the
individual and the external environment are the main determining factors in
farming organic rice fields. This research by Lee et al. (2011) and Liu & Yao-
Ping Peng,(2025) also found that both the personal and organizational factors
have significant impact on entrepreneurial intention, whereas the research by
Hou et al. (2019) explores the entrepreneurial intention from the individual,
school and family perspectives in China. In addition, Singh et al. (2017) &
Freitas et al. (2025) studied entrepreneurial intent by analyzing the role of
socio-cultural factors on entrepreneurial intent. Hence, the present study is
designed to explore the impact of social and institutional determinants on
entrepreneurial intention through mediation of entrepreneurial drive among
students of agriculture related discipline in China and Pakistan.

II. LITERATURE REVIEW

2.1 Institutional level factors:

From the available literature, it can be seen that scholars are increasingly
interested in studying the roles played by institutions, especially education
institutions, in influencing the entrepreneurial intention of the students.
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Likewise, prior researches, such as those by Muhammad et al. (2013) and
Rezai (2011) focusing on agropreneurship, also explored agropreneurship
education as supportive element in universities. Mahmud et al. (2011) were
also focused on similar. Based on the results of these studies, academic
institutions, particularly agricultural universities, are seen to be having an
important role in developing future agropreneurs by giving guidance and
developing entrepreneurial attitude among the youth. Therefore, it is
important to take into account the role of institutions (perceived university
support, agropreneurship curriculum, agropreneurship pedagogy) in
developing students' intention for self-startups.

2.1.1 Curriculum & content of entrepreneurship and
entrepreneurial drive

Academic literature has consistently shown that entrepreneurial pedagogy has
significant impacts on the entrepreneurial propensity of young college
graduates (Walter et al., 2013; Rauch & Hulsink, 2015; Murugesan & Jayavelu,
2015; Linan et al., 2013; Hattab, 2014; Farashah, 2013; Pouratashi, 2014). The
scholars reported that the purpose of entrepreneurial education is to inspire
entrepreneurial motivation, facilitate the acquisition of entrepreneurial skills,
and develop the entrepreneurial opportunistic identification and grasp
(JorgeMoreno et al., 2012). Moreover, entrepreneurship education is
associated with facilitating the perceived entrepreneurial attractiveness and
potential of young graduates (Saeed et al., 2013; Peterman & Kennedy, 2003).
Furthermore, the current body of literature as emphasized the need for a
proper curriculum and content in creating an entrepreneurial mindset among
students, in arousing their interest and their readiness to participate in
entrepreneurship-related activities and to acquire entrepreneurial skills and
capability (Muhammad et al., 2013; Heinonen, 2007). Keat et al. (2011)
examined the relationship between entrepreneurial curriculum and content,
and students’ entrepreneurial intentions in Malaysian universities an found a
considerable positive correlation. They also report that entrepreneurial
education has improved pupils’ chances of being involved in entrepreneurial
ventures. The same results have been found in the literature in relation to
agropreneuship education. Mohamed et al. (2012) discovered that
agropreneurship education fosters interest in agropreneurship among
students and changes their mindset from that of an employee of an existing
firm to an agropreneur. Donckels (1991) identified that an agropreneurship
curriculum at the tertiary level contributes to improve the awareness of
entrepreneurship and the feasibility of starting and running a business, thus
providing an impetus to entrepreneurial intentions of the students. Yusoff,
Ahmad & Halim (2015) have found that curriculum and content of
agropreneurship encourage entrepreneurial drive among young university
graduates in emerging economies. Accordingly, on the basis of these findings,
the following hypothesis is proposed:

H1: Entrepreneurial curriculum & content significantly effect the
students’ entrepreneurial drive
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2.1.2 Perceived university support and entrepreneurial drive

A university is an important and vital platform where students learn from
different fields of study, and thus acquire the knowledge and skills necessary
to become successful entrepreneurs. Perceived university support, as defined
by Souitaris et al. (2007), is the perception of a supportive environment in the
university that allows students to carry out agricultural-related business
activities. Past studies have shown that a supportive entrepreneurial climate
within the university encourages students to pursue entrepreneurial
endeavors (Schwarz et al., 2009). Moreover, researchers have suggested that a
positive university culture reflects the overall possibility and societal
acceptance of entrepreneurship, which is essential to embed and nurture the
entrepreneurial spirit in students (Walter et al., 2013; Linan et al., 2013).
Likewise, the university infrastructure, the supportive environment are also
significant in influencing students' attitude towards the feasibility of
entrepreneurship (Peterman & Kennedy, 2003). Similarly, greater university
support leads to higher perceived entrepreneurial capability to undertake
entrepreneurial activities among students (Saeed et al., 2013; Hashemi et al.,
2012). In addition, university-based resources such as university incubators,
physical facilities, new business creation methods, and university venture
capital funds can stimulate students' interest in entrepreneurship (Lerner,
2005; Ollila & Williams-Middleton, 2011). Moreover, an education
organization that develops a supportive climate for such processes can nurture
entrepreneurial attitudes among students by building confidence in them to
launch their own businesses (Kraaijenbrink et al., 2010). Likewise, Mustafa et
al. (2016) emphasized that the perceived institutional support plays a vital
role in improving students' entrepreneurial motivation by increasing their
self-efficacy, knowledge, and confidence. Yusoff, Ahmad & Halim (2015) and
Galvao et al. (2025) conducted a study in Malaysia that found a positive
relationship between student's perception of their university's supportive
environment and their entrepreneurial motivation. In conclusion, the
supportive atmosphere of universities plays a vital role in nurturing students'
venturing aspirations by building a sense of confidence, knowledge, and self-
efficacy and encouraging and supporting entrepreneurial activities. As such,
we hypothesize that

H2: The perceived university support is positively related to
entrepreneurial drive of the university students

2.2 Social Level factors

Moreover, it is important to acknowledge that entrepreneurship is not an
isolated phenomenon, but is embedded in a dynamic social context and the
interconnected world. Hence, social-level issues (Sadeghi et al., 2013) should
be paid special attention. Therefore, it is advisable that in addition to talking
about the individual level factors that are contributing to the development of
agropreneurs, they should also pay special attention to the environmental
level factors such as economic, cultural and social factors (Lent, 2000). The
social drivers such as government support, subjective norms and social
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networking have a significant influence on people's intentions to go into
business for themselves (Liithje and Franke, 2004).

2.2.1 Subjective norm and the entrepreneurial drive

An agropreneurship attitude and intention of an individual is determined by
the response of family members, relatives, teachers and close friends, which is
then followed by their behavior in engagement with agropreneurship activities
(Ajzen, 1991, 2001). It is a key factor in determining the desirability and
feasibility of engaging in entrepreneurial activity by offering a favourable
environment by means of support and opinions from individuals and
reference groups Fernandez-Pérez et al., 2014; Fayolle and Linan, 2014;
Entrialgo and Iglesias, 2016). In the literature, there is an affirmative and
consistent correlation between the subjective norm and perceived desirability
and feasibility of behavior (Santos et al., 2016; Linan et al., 2013; Lifidn and
Chen, 2009; Entrialgo and Iglesias, 2016; Buttar, 2015). In this sense, a meta-
analysis study has been carried out to find that subjective norm is a factor that
can be added to the improvement of the entrepreneurial drive of people
(Schlaegel & Koenig, 2014). The analysis of entrepreneurial perceptions
among university students carried out in Spain and Great Britain also has
shown a positive relationship between the students' subjective norms and
their entrepreneurial drives (Linan et al., 2013). Furthermore, Peng et al.,
(2013) surveyed university students and training participants for businessmen
in China and found that perceived viability and attractiveness of university
students' entrepreneurial activities were positively associated with their
subjective norms. Chang et al., (2014) surveyed businessmen for university
students in Taiwan and also concluded that the level of students'
entrepreneurship viability and attractiveness were positively associated with
their subjective norms. According to Joensuu-Salo et al. (2015), the opinion of
influential groups, opinion leaders, persons or entities which has significance
to the person contributes to high entrepreneurial intention and high
attractiveness of entrepreneurship.

H3: Students' subjective norm significantly effect the
entrepreneurial Drive.

2.2.2 Social networking and entrepreneurial drive

Social networking is defined as the relationships and linkages between
persons or actors for a particular purpose (Fernadndez-Pérez et al., 2014).
Similar perspectives are given by Hoang and Antoncic (2003) and Rampersad
et al. (2012). Likewise, Fernandez-Perez et al. (2014) and Quan (2012) have
generally acknowledged that social networking is an important factor in
understanding and later investigating the entrepreneurial process. In the
entrepreneurial world, it is seen as one of the significant factors that makes
the various tangible means or resources like finance and technology accessible
as well as the intangible resources like market know-how & skilled human
capital. Social networking is known to be important in supporting the
entrepreneurial initiative and enabling the formation of new businesses.
Others, like Tatarko & Schmidt (2016), consider the social networking
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dimension of social capital as a factor that can assist toward creating an
entrepreneurial drive by affecting the entrepreneurial attitude and perceived
behavioral control of people. Social capital, Digi-finance skills, physical space,
knowledge and technology are all examples of a wide range of resources that
can be made available to help develop entrepreneurial attitude and to help
identify and take up business opportunities (Solesvik et al., 2012). Social
networking is playing a pivital role in the recognition of business
opportunities, mobilization of funds and functioning as an immediate
resource to the business startups (Quan, 2012). Thus, we hypothesize that:
H4: Social networking significantly effect the entrepreneurial
drive.

2.2.3 Perceived Government support and entrepreneurial drive

The agropreneurship environment is rich in dynamics, and there are many
challenges along the entire entrepreneurial journey (Kahan, 2014).
Government support is critical in tackling these challenges and fostering
agropreneurship in both developed and developing countries (Ariff and
Abubakar, 2003). The government by providing enabling policies, fosters an
environment for business that allows people to take risks and start their own
businesses (Gnyawali & Fogel, 1994). For many entrepreneurs with little or no
capital, government assistance is vital to their business during the initial
stages of operation (Fatoki, 2010). Researchers have found that peoples'
perceptions of their governments' support can increase their chance of
agropreneurship intention even though the agropreneurship environment can
be risky for these people (Liithje and Franke, 2004). However, there is limited
studies exploring the effect of government supportive policies on the intention
to engage in agropreneurship among young graduates. Fatoki (2010) noted
that government and family support, as well as lack of knowledge, are factors
to be considered as constraints for youth as entrepreneurs. Another research
studied government support in the environmental perspective revealed that
those students who perceived the government support higher had a stronger
intention to become agropreneurs. Based on this, we hypothesize that:

H5: Perceived government support significantly effect the
students’ entrepreneurial drive.

2.3 Entrepreneurial drive and Agropreneurial intention
Entrepreneurial drive has been studied from different angles concerning the
business intention and has produced conflicting results. Nevertheless, some
researchers have found a positive relationship between the perceived
desirability and the perceived feasibility of engaging in entrepreneurial
activities and entrepreneurial intention (Giordano Martinez et al., 2017).
Garcia-Rodriguez et al. (2015) and Hattab (2014) report similar findings. The
study has also confirmed that the perceived feasibility and desirability of
individuals is one of the key factors that can greatly predict the
entrepreneurial intention (Giordano Martinez et al., 2017; Yousaf et al., 2015;
Dissanayake, 2014). According to Solesvik et al. (2012), students with higher
perceptions of desirability and feasibility will show greater intentions to enter
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the start-up arena. Similar results were found by Shiri et al. (2012) among
university students. Moreover, despite the fact that perceived desirability is a
stronger determinant than perceived feasibility on the intention to become an
entrepreneur (Byabashaija and Katono, 2011), Iakovleva & Kolvereid (2009)
argue that the two constructs can be merged into one variable. Their results
showed that the interaction of perceived desirability and feasibility had a
significant impact on entrepreneurial intention of the students. The same
opinion is given by Yusoff et al., (2015). Thus, our hypothesis is that;

H6: Entrepreneurial drive significantly effect students’
agropreneurial intent.

2.4 The Mediating affect of entrepreneurial drive

Several factors have been identified at various levels (individual, institutional
and social) that can serve as determinants of the entrepreneurial drive
(Mohd.). Nasurdin et al., 2009; Schlaegel & Koenig, 2014; Saeed et al., 2015;
Linan et al., 2013; Solesvik et al., 2012). Moreover, empirical studies reveal
that entrepreneurial intention is positively related to entrepreneurial drive,
indicating that entrepreneurial drive can be used as mediator between
entrepreneurial intent and its various drivers/determinants (Giagtzi, 2013;
Saeed et al., 2014; Nimalathasan & Achchuthan, 2012). Numerous studies
have discuss the entrepreneurial drive, as a construct of feasibility and
desirability (perceived), in different context (Saeed et al., 2014; Sajjad et al.,
2012; Ali et al., 2012). Similarly, Drennan et al. (2005) conducted a study of
students in Australia and discovered that these three factors i.e. re-location,
family business experience and difficult childhood experiences had an indirect
relationship with entrepreneurial intention through the entrepreneurial drive.
Byabashtaija and Katono (2011) did a survey on university students in Uganda
and found that there was a significant indirect relationship between societal
social norms and entrepreneurial intention, mediated by entrepreneurial drive.
Furthermore, Shiri et al. (2012) found in a study conducted in Iran that the
entrepreneurial desirability (perceived) of the individuals was the intervening
variable between the environmental factors (social norms, social support, and
role models) and entrepreneurial intention. Based on these studies, we
propose;

H7: Entrepreneurial drive acts as a significant mediator between
curriculum and content of agropreneurship education and
agropreneurial intent.

HS8: Entrepreneurial drive acts as a significant mediator between
perceived university support and agropreneurial intent.

Hog: Entrepreneurial drive acts as a significant mediator between
subjective norm and agropreneurial intent.

H1o0: Entrepreneurial drive acts as a significant mediator between
social networking and agropreneurial intent.

H11: Entrepreneurial drive acts as a significant mediator between
perceived government support and agropreneurial intent.
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2.5 Theoretical framework
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III. METHODOLOGY

The study population included the final year students of agriculture and
related education programs of public sector higher education institutes (HEIs)
from China and Pakistan. They were selected because they were about to
complete their studies and join the workforce. In each country two HEIs were
approached, and 330 respondents were selected from each of these HEIs
using statistical sampling as described by Krejcie & Morgan (1970). The
proportional sampling method was then followed for each of the HEIs depend
upon its population size. A total of 330 questionnaires were sent, and 300
were deemed suitable for analysis. The data was collected using survey
method with structured questionnaire. The questionnaire has been adapted
from the results of previous studies conducted by other researchers. The
agropreneurial intention (Thompson, 2009) was measured using 6 items,
entrepreneurial drive (Krueger & Kickul, 2006) using 6 items, curriculum &
content of agropreneurship education (Saeed et al., 2015) using 9 items,
perceived university support (Keat et al., 2011) using 4 items, perceived social
networking (Taormina & Lao, 2007) using 4 items and perceived government
support (Malebana, 2014) using 5 items. The scale used to measure the
variables of the study was a five point likert scale. Data analysis was
performed using Hayes process method.

IV. DATA ANALYSIS

4.1 Descriptive Analysis

Jou

o Mana SC 1902


https://jmsrr.com/index.php/Journal/about
https://doi.org/10.5281/zenodo.22078900

Vol

Jou of Mana Sci Res Re\

https://jmsrr.com/
4 Issue No. 3 (2( Online ISSN: 3006-2047

DO!: https://doi.org/10.5281/zenodo.22078900 Print ISSN: 3006-2039

Table 2

The data collected is presented descriptively in Table 1, showing the age,
gender, and country information. Of the 300 selected respondents, 180 (60%)
were aged between 17-22 years and 120 (40%) between 23-30 years. In terms
of gender, 250 were male respondents (83.3%) whereas 50 (17.7%) were
female. From a frequency table, it is seen that 190 respondents (63.3%) were
Chinese nationals and 110 respondents (36.7%) were Pakistani nationals out
of the total respondents 300.

Table 1: Descriptive statistics

Criteria Category Frequency Percentage Cumulative
Percent

17 to 22 Years 180 60 60
Age 23-30 Years 120 40 100
Total

300 100
Male 250 83.3 83.3
Gender Female 50 17.7 100
Total
300 100

China 190 63.3 63.3
Nationality Pakistan 110 36.7 100

Total
300 100

4.2 Reliability and Validity Analysis

The results presented in Table 2 provide evidence that the measurement
model demonstrates acceptable reliability and validity across all constructs.
The factor loadings are generally satisfactory, with most indicators showing
values above 0.40, suggesting that the items adequately represent their
respective latent constructs. Cronbach’s alpha values range from 0.83 to 0.97,
indicating strong internal consistency among the measurement items. The
Average Variance Extracted (AVE) values range from 0.60 to 0.85, exceeding
the 0.50 criterion and supporting adequate convergent validity. Likewise,
Composite Reliability (CR) values range from 0.85 to 0.97, confirming strong
construct reliability. Overall, the findings indicate that the measurement
constructs possess satisfactory internal consistency, composite reliability, and
convergent validity, providing an adequate foundation for subsequent
statistical analysis.

Factor Cronbach AVE CR Factor Cronbach AVE CR
Loading alpha Loading alpha

Values Values

Subjective norm (SN) Entrepreneurial Intention (ENTIN)

of Mana Sci 1903
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SN1
S
N2
SN3

SN4

0.782

0.88 0.66 0.88
1.003
0.658

0.766

Perceived social networking (PISN)

PISN1
PISN2
PISN3

PISN4

0.430
0.83 0.60 0.85

0.840

0.864

0.879

Perceived government support (PAGS)

PAGS1
PAGS2
PAGS3
PAGS4

PAGS5

0.948
0.813 0.88 0.61 0.88

0.787
0.688

0.650

Perceived university support (PUC)

ENTIN1 0.943

ENTIN2 0.908 0.97 0.85 0.97
ENTIN3 0.922

ENTIN4 0.899

ENTIN5 0.959

ENTIN6 0.912

Entrepreneurial drive(ENTDR)

ENTDR1 0.859

ENTDR2 0.818 0.95 0.75 0.95
ENTDR3 0.851

ENTDR4 0.863

ENTDR5 0.892

ENTDR6 0.934

Curriculum & content of agropreneurship
education

CCAE1 0.915

CCAE2 0.852

PUS1 0.88 CCAE3 0.835 0.96 0.75 0.96
PUS2  0.879 CCAE4 0.920
0.96 0.74 0.95
PUS3 0.831 CCAEs5 0.880
PUS4 0.899 CCAE6 0.836
PUS5 0.889 CCAE7 0.840
PUS6 0026 CCAES8 0.855
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PUS7  0.728 CCAE9 0.855

4.3 Hypothesis Testing

4.3.1 Direct path of independent variables and mediating variable
The regression results presented in Table 3 examine the effects of CCAE, PUS,
SN, PISN, and PGS on ENTDR. The findings show that CCAE has statistically
insignificant relationship with ENTDR (f = 0.048, p = 0.285). Since the p-
value is greater than 0.05, the effect of CCAE is not statistically supported. In
contrast, PUS has a positive and significant effect on ENTDR (f§ = 0.126, p =
0.033), indicating that an increase in PUS is associated with an increase in
ENTDR. Similarly, SN demonstrates a positive and significant relationship
with ENTDR (p = 0.117, p = 0.016). PISN also has a positive and statistically
significant effect (f = 0.160, p = 0.046). Finally, PGS emerges as the strongest
predictor of ENTDR, with a coefficient of 0.832, and p < 0.001. Overall, four
predictors i.e PUS, SN, PISN, and PGS significantly and positively influence
ENTDR, whereas CCAE does not demonstrate a significant effect. Our results
therefore confirmed H2, H3, H4, and H5 but not Hz.

Table 3
| Effects |B | SE |CR |P
ENTDR <--- CCAE .048 .045 1.069 .285
ENTDR <--- PUS .126 .059 2.127 033
ENTDR <--- SN 117 .049 2.402 .016
ENTDR <--- PISN .160 .080 1.993 .046
ENTDR <--- PGS .832 .076 10.898  *¥**

4.3.2 Direct path of mediating variables and dependent variable
The regression results in Table 4 indicate a positive and statistically significant
relationship between ENTDR and ENTINT. The estimated regression
coefficient is 0.909, which suggests that a one-unit increase in ENTDR is
associated with an estimated 0.909-unit increase in ENTINT. Moreover, the
reported significance level (p < 0.001), confirms that the relationship is
statistically significant. Therefore, the findings provide strong empirical
evidence that ENTDR significantly and positively influences ENTINT,
supporting the proposed relationship (H6) between ENTDR and ENTINT.
Table 4

| |B | SE |CR [P

ENTINT <<< ENTDR .909 .099 9.189 FRx

4.3.3 Mediation analysis of Entrepreneurial Drive

The Hayes PROCESS mediation analysis shows that ENTDR plays a
significant mediating role in the relationships between PUS, SN, and PGS and
entrepreneurial intention (ENTINT). The indirect effects of PUS (f=0.014 &
p=0.040), SN (B= 0.001 & p=0.038), and PGS (f=0.050 & p=0.010) are
statistically  significant, indicating that these variables influence
entrepreneurial intention through ENTDR. Among them, PGS results
indicates partial mediation, as both its direct effect (3=0.811 & p=0.004) and
indirect effect are significant. In contrast, the indirect effects of CCAE
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(B=-0.079 & p=0.601) and PISN (B=-0.030 & p=0.463) are insignificant,
suggesting that ENTDR does not significantly mediate their relationships with
entrepreneurial intention. Overall, the findings suggest that ENTDR acts as an
important mechanism through which PUS, SN, and particularly PGS
contribute to entrepreneurial intention (H8, Hg and H11 supported), whereas
the mediation hypotheses concerning CCAE (H7) and PISN (H10) are not
supported.
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Table 5:
Paths Direct Indirect Total Lower &
effect effect effect Upper Bound
CCAE->-ENTDR- [ = -.076, B = -.079, B = -.233, -.079..0.122
>-ENTINT p=0.282 p=0.601 p=0.425
PUS->>-ENTDR- [ = -128, f = 0.014, f = -.004, .014...0.261
>-ENTINT p=0.465 p=0.04 p=0.052
SN-->>>ENTDR-- [ = -411, B = 0.001, [ = -.364, .001..0.147
>ENTINT p=0.221 p=0.038 p=0.402
PGS-->>ENTDR- B = 0811, B = o0.05 B = 1083, .050...0.457
>>ENTINT p=0.004 p=0.010 p=0.02
PISN->>ENTDR- B = -137, B = -0.03, B = -.133, -.032..0.139
>>ENTINT p=0.193 p=0.463 p=0.190

V. Conclusion and Recommendation

5.1 Conclusion

The findings of this study provide important insights into the institutional and
social factors that shape agropreneurial intentions among agricultural
students in China and Pakistan. Overall, the results demonstrate that
agropreneurial intention is not determined solely by formal agricultural or
entrepreneurship education; rather, it is strongly influenced by the
institutional environment, social expectations, external support, and students’
entrepreneurial drive. In particular, perceived university support, subjective
norms, social networking, and perceived government support were found to
have significant and positive effects on entrepreneurial drive, whereas
curriculum and content of agropreneurship education did not demonstrate a
statistically significant relationship with entrepreneurial drive. These findings
suggest that the development of agropreneurial aspirations among students
depends considerably on the broader ecosystem within which entrepreneurial
learning takes place.

The level of perceived university support showed a significant positive
correlation with entrepreneurial drive, suggesting that universities have the
potential to be a key factor in motivating students to become agropreneurs.
The finding indicates that students who perceive their universities as
supportive of entrepreneurial activities are more likely to build their
motivation and confidence to think about entrepreneurship as a career choice.
This is in line with the suggestion that the universities can foster an
entrepreneurial environment using their institutional tools, policies,
incubation facilities, mentorship and business development opportunities.
The finding is also aligned with the findings of previous studies cited in the
study, which is particularly the role of institutional support and
entrepreneurial culture in developing entrepreneurial attitude of students
(Kraaijenbrink et al., 2010; Walter et al., 2013; Linan et al., 2013). The
discovery thus strengthens the belief that universities should go beyond the
mere transfer of knowledge in agriculture and develop a space for students to
experiment with entrepreneurial options. Subjective norms also showed a
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strong significant relationship with entrepreneurial drive. The result suggests
the significance of the social environment in affecting students' perceptions of
entrepreneurship. Family members, friends, teachers, peers, and other
influential reference groups all shape the views and attitudes of agricultural
students. If entrepreneurship is seen positively by these groups, students may
find agropreneurship as a better and acceptable career choice. The result was
in line with the theoretical assumptions of the Theory of Planned Behavior, as
well as the previous studies mentioned in the paper. Specifically, the findings
are consistent with those of Shiri et al., (2012) and Tripopsakul (2025) which
found that subjective norms play an important role in the development of self-
employment and entrepreneurial intentions. Therefore, the promotion of
agropreneurship should not only be institutional but in addition the
cultivation of a friendly social culture that accepts agricultural
entrepreneurship as a valid and appealing profession. The significant effect of
social networking on entrepreneurial drive further demonstrates the
importance of social capital in the development of agropreneurial aspirations.
The networks can offer information, knowledge, mentors, financial resources,
technologies, markets, and business partner opportunities for the students. As
a result, students with a stronger entrepreneurial network could be more
likely to recognize and assess agricultural business opportunities. The study
results are consistent with the literature reviewed, with studies by Quan
(2012), Semrau and Werner (2014) and Miralles et al. (2015) highlighting the
role that social networks play in opportunity recognition and resource
mobilization. It suggests that institutions of learning and policy makers
should provide networking platforms for students with successful
agropreneurs, agricultural businesses, investors, industry experts and
government agencies. Perceived government support had the strongest
positive relationship with entrepreneurial drive (f = 0.832, p < 0.001) among
all predictors studied. This is a key finding, as agricultural entrepreneurship
can present significant financial, infrastructural, regulatory, and market
barriers. Agropreneurship might be more attractive to students when they feel
that the government offers them conducive conditions such as policies,
institutional support, training, subsidies, infrastructure, market access, and
other support mechanisms for entrepreneurship. The result aligns with the
literature which indicates that government support could ease perceived
barriers and boost confidence in entrepreneurial activities (Khan & Shah,
2020). Thus, government intervention becomes a particularly relevant part of
the agropreneurial ecosystem in the above situational contexts explored in this
study.

Contrary to this, the curriculum and content of agropreneurship
education failed to show a statistically significant influence on entrepreneurial
drive (f = 0.048, p = 0.285). This finding is significant as it contrasts with a
significant amount of previous research which has found that
entrepreneurship education and curriculum is an influential factor in
entrepreneurial motivation and intention. This discovery suggests that the
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current course on agropreneurship is not well suited to the needs of modern
agricultural enterprises. A theoretical-based curriculum may not adequately
instill the self-assurance, skills, opportunity-recognition abilities, marketing
understanding, communication abilities, and practical competencies to launch
and run an agricultural business. However, it is not a reason to interpret
insignificant finding as to the lack of importance of agropreneurship
education, but rather as a clue to the need to improve the relevance, quality
and practical orientation of the curriculum. The study itself indicates that
agricultural education should be revisited and updated to include
entrepreneurial, technical, interpersonal, communication, marketing,
research and value-addition skills.

The results also confirm that entrepreneurial drive is a critical
determinant of agropreneurial intention. The regression coefficient of
entrepreneurial drive on entrepreneurial intention was 0.909 and the p value
was < 0.001, indicating a significant and strong positive relationship. The
result suggests that the perception of the desirability and feasibility of
entrepreneurship significantly increases the intention to engage in
agropreneurship among students. The result aligns with previous research
mentioned in the paper and further confirms the argument that
entrepreneurial drive is one of the important psychological mechanisms that
help contextual factors to be translated into entrepreneurial intentions. This
mechanism is explored further through the mediation analysis. The
relationship between perceived university support, subjective norms and
perceived government support with agropreneurial intention was significantly
mediated by entrepreneurial drive. The indirect effects were significant for
perceived university support (f = 0.014, p = 0.040), perceived government
support (f = 0.050, p = 0.010), and perceived subjective norms (§ = 0.001, p
= 0.038). The findings suggest that institutional and social factors not only
affect agropreneurial intention directly but also can affect through
strengthening entrepreneurial drive among students. The mediating effect of
entrepreneurial drive between government support and entrepreneurial
intention indicates that policies fostering the entrepreneurship intention
would be more effective if they strengthen students’ perceived desire and
ability to become agropreneurs. The mediation results also indicate that there
is no significant evidence of entrepreneurial drive in the process of mediating
the relationship between curriculum & content, social networking and
agropreneurial intention. The indirect effects of curriculum and content (f = -
0.079, p = 0.601) and social networking (f = -0.030, p = 0.463) was not
significant, respectively. The results are important qualifications to the overall
model. While the influence of social networking on entrepreneurial intention
is significant, the indirect pathway of social networking on entrepreneurial
intention via entrepreneurial drive was not supported. Likewise, no significant
mediation effect was found for curriculum, which implies that just presenting
students with material information already in the curriculum is not enough to
create the psychological motivation of entrepreneurial intention. The results
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indicate that besides the presence of entrepreneurship-related inputs, their
quality, relevance, intensity, and practical effectiveness must be considered.
The results are broadly consistent with the merits of combining institutional
and social factors in the explanations of agropreneurial intention. The study
builds on the theory of planned behavior by adding the institutional and social
factors, and by placing entrepreneurial drive as an intervening mechanism.
The findings indicate that students' entrepreneurial intentions are formed as a
result of the interaction between the learning environment, social context,
external institutional support, and perceptions of entrepreneurial desirability
and feasibility. The findings thus offer a more holistic understanding of
agropreneurial intention than models that examine solely individual-level
characteristics or entrepreneurship training.

5.2 Recommendations of the Study

After analysis of the empirical results, the following recommendations could
be proposed to universities, policy makers, government institutions, families
and other stakeholders for encouraging agropreneurship among agriculture
students. First of all, the university must create a more supportive and
entrepreneurial institutional environment. The university support perceived
by the respondents is significantly associated with entrepreneurial drive,
suggesting that students' perception of their universities as supportive of
entrepreneurial activities would increase their agropreneurial motivation.
Henceforth, agricultural universities and higher education institutions should
organize entrepreneurship forums, mentoring programmes, business
development centres, incubation facilities, and provide practical avenues for
interaction with successful agropreneurs so that students can learn from their
experiences. Such efforts can build students' confidence and their
understanding of agropreneurship as an attractive and feasible career choice.
Second, Universities should enhance the practice-based approach of
Agropreneurship Education. In the present study, curriculum and content
were not found to significantly influence entrepreneurial drive, but this result
should be interpreted as a signal that the current curriculum may not
adequately address the needs of the practical aspects of modern agricultural
entrepreneurship. In this regard, curriculum developers should review and
revise the existing agricultural courses to include practical entrepreneurial
skills, opportunity recognition, marketing, communication, value addition,
business planning, financial management, technical skills, and research. More
attention needs to be paid to experiential learning, field projects, agricultural
entrepreneurship, case studies, business simulations, and interactions with
practising agropreneurs. This would help to overcome the gap between
theoretical agricultural education and practical needs for launching and
running an agricultural enterprise. The study also revealed that this current
curriculum did not play a significant role in supporting entrepreneurial drive,
which again necessitates a review of the curriculum. Thirdly, the government
and policy makers should increase the institutional support for young
agropreneurs. The perceived government support was the most significant
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predictor of entrepreneurial drive (f = 0.832, p < 0.001), indicating the
unique contribution of the government in motivating students to pursue
agropreneurship. Government agencies must thus design policies and
programmes to promote access to finance, agricultural technology, training,
infrastructure, markets, and business development services. The need to
establish agricultural enterprises may be further eased by simplified
procedures and by targeted support programmes for young people who have
completed their studies. Fourth, the attention should be paid to social
environment of agricultural students. The effect of subjective norms seems to
be rather significant, indicating that influential people and family members
may have a significant influence on students' entrepreneurial motivation.
Thus, the universities and policy makers should arrange awareness
programmes and agropreneurship campaigns to encourage entrepreneurship
as an acceptable and sustainable career option. Agropreneurs can be invited as
role models to share their experience and issues, failures and successes with
the students. These interactions can help to alter the perception of agricultural
careers and show how business opportunities can be gained in the modern
farm sector. Fifth, although the mediation analysis did not find a significant
indirect effect of social networking on agropreneurial intention via
entrepreneurial drive, there is still a need to expand opportunities for social
networking. The direct relationship between social networking and
entrepreneurial drive is significant, suggesting that networks are still relevant
to develop students' entrepreneurial motivation. The universities can provide
a platform for networking and connecting students, agricultural entrepreneurs,
industry representatives, financial institutions, government bodies,
agricultural technology providers and potential investors. These networks can
offer students opportunities to gain access to knowledge, market information,
resources, mentorship, and opportunities for business. Last but not least, a
coordinated multi-stakeholder approach is recommended. The result shows
that education alone is not adequate for promoting agropreneurship. There is
an entrepreneurial ecosystem that includes university support, government
policies, social expectations, networking opportunities, and students'
entrepreneurial drive. Thus, it is recommended that universities, the
government, industry, families and agricultural organizations work together
to foster an agropreneurship-friendly environment for young agricultural
graduates, where they are able to see opportunities, build entrepreneurial
skills, have access to the resources and feel free to pursue agropreneurship as
their profession. This comprehensive approach can help to generate jobs,
marketize agriculture and foster general economic growth.

5.3. Limitations and Future Direction

The study has several limitations that offer opportunities for future research.
First, the study was conducted with final year students studying agriculture or
related subjects in the public sector higher education institutions of China and
Pakistan. Therefore, the results are not necessarily representative of students
at other private institutions, other subjects studied, or of young people already
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involved in agriculture businesses. Thus, future studies could investigate
current young agropreneurs instead of only students. This would lead to a
better understanding of the real-world experiences, opportunities, assets, and
institutional constraints of existing agropreneurs. Second, the study used
entrepreneurial intention as the outcome variable and entrepreneurial drive
as a mediating variable. Further research may explore the reverse relationship,
i.e., entrepreneurial intention as a mediation variable and entrepreneurial
drive as a dependent variable. This way, the researcher can gain more insight
into the interactions between the intentions and motivational perceptions of
students in developing agropreneurial behavior. Third, the present study
adopted certain institutional and social variables: curriculum and content,
perceived university support, subjective norms, social networking and
perceived government support. The conceptual model can be further
expanded in future studies with other variables that include agropreneurship
education, institutional characteristics, behavioural factors, media influence,
and especially social media. Analyzing these other factors can offer more
holistic insight into the multifaceted processes involved in the formation of
agropreneurial motivation and intentions in young people. Fourthly, future
studies should employ a wider and more varied sample. The relationships
found in the present study could be replicated in additional emerging
economies, such as countries in the Gulf, Asia, and Europe, through
comparative studies. These comparative analyses across countries may reveal
contextual differences regarding the influence of university support,
government policies, social norms, networking and curriculum on
agropreneurial drive and intention. Lastly, future research could go beyond
the entrepreneurial intention and investigate actual agropreneurial behaviour
or venture creation. Intention does not equate to actual entrepreneurial action,
so longitudinal studies should be conducted after graduation to see if the
entrepreneurial drive and intention among agricultural students translates to
the development of agricultural enterprises. Such research would give a better
idea about the effectiveness of university support, government interventions,
social networks and entrepreneurship education to make entrepreneurial
intentions into real agropreneurial activities. Overall, the limitations offer
significant directions for further research endeavors and underlines the
importance of wider, comparative and longitudinal studies on
agropreneurship. Further research integrating other individual, institutional,
social, behavioral and technological factors can add to an overall
understanding of agropreneurial development. Such evidence can help
universities, governments, policy makers and other stakeholders to develop
more effective interventions to create a sustainable and supportive
agropreneurial ecosystem.
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